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IT’S SNOW JOKE 
The Importance of Clear, 
Consistent, and Clever 
Communication
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• Communications Director, NDDOT
• Lead a team of 8

• Previously Communications 
Director, Health Dept. 

• 12 years at the NDLC
• Loves people & great storytelling
• 3 kids, married to a music 

educator turned pastor 
• Adoption advocate

A LITTLE ABOUT ME

NICOLE PESKE
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• Helps tell an important story
• Provides direct contact with the 

public
• Meeting people where they are 

and already spending their time
• Builds engagement
• Humanizes the NDDOT

WHY IT MATTERS? 

Twitter
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• Vital in emergency situations 
• Helps the public make the right 

decision. 
• Shows the team is working
• Counters negative posts with proof
• Showcases operators as heroes
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SO WHY DOES 
SOCIAL MEDIA 
MATTER? 

BANK OF TRUST





TELL A GREAT STORY
Storytelling is the bridge between the technical and the common.



PARTNERSHIPS MATTER

153,000 views | 9,500 link clicks

Besides the National Weather Service, we partner with the Highway Patrol, Department of Emergency Services and 
the media to ensure our messages are consistent.



HUMOR HELPS CREATE COMMUNITY

EASTER SUNDAY
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HUMANIZE THE INHUMAN

The response was amazing! 

• Treating operators as heroes
• Showcasing the people behind “government”



STAY TRANSPARENT & ACCESSIBLE 
We fielded hundreds of questions via social media, inbox and phone calls on when the interstates would be 
open. We provided info when we could and always directed people to travel.nd.gov. 

Don’t Post Then Ghost.



COUNTERED NEGATIVE POSTS WITH PROOF

AFTER CARS WERE GOING 
AROUND BARRIERS AFTER THE INTERSTATE CLOSED

Delivering bad news is never fun. We countered our bad news with posts that showed WHY and, as always, 
showed us working. 

ASKING FOR PATIENCE



WHOOPS! LET’S TRY THAT AGAIN. 

SAFETY FIRST
OUR WILDLIFE CLEANUP CREW
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• Make the NDDOT the preferred 
choice for road information. 

• Tell a complete and diverse 
NDDOT story. 

• Show how (and who) is working 
for the citizens of North Dakota. 

• Strategically communicate the 
right info to the right people at 
the right time so the public can 
make the right decision. 

SOCIAL MEDIA GOALS
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• Wear proper PPE
• Don’t use your cell while driving
• Park safely to take photos/videos 
• Perception is the reality – if one is 

doing it everyone is doing it

BE SAFE

Instagram

• You can remove employer from your 
personal profile

• Don’t comment negatively on your 
employers social media

HELPFUL REMINDERS

BE A HERO
(ASSETS ARE EVERYTHING)





FOLLOW US!
• Facebook       
• Twitter 
• Instagram  

   
• YouTube
• LinkedIn

BE
SOCIAL
WITH

US!
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THANK YOU. HAVE QUESTIONS?

Nicole Peske, Communications Director
North Dakota Department of Transportation 
nipeske@nd.gov
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